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Driving fears 

 
 Total 

Driving in snow/icy conditions 21% 

Being hit by uninsured driver 16% 

Having a car accident 16% 

Driving in foggy conditions 12% 

Driving along side, immediately in front or 
immediately behind trucks/lorries 

10% 

Road rage 5% 

Driving at night 5% 

I do not have a driving license 4% 

Driving in heavy rain 3% 

Other 3% 

I have a driving license but do not drive 3% 

Vandalism 2% 

Car jacking 1% 

 

 The biggest driving fear amongst Saga members is driving in 
snow or icy conditions (21%), followed by being hit by an 
uninsured driver (16%) and having an accident (16%). 

 Men (23%) are much more likely than women (7%) to worry 
about being hit by an uninsured driver. Women, on the other 
hand, are more likely to fear driving in snowy or icy conditions 
(30% compared to 15% of men). 
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 Total 

NET: Any mention 35% 

Road rage 18% 

Vandalism 18% 

An accident with an uninsured driver 7% 

Car jacking <1% 

No, I have not experienced or been involved in any 
of the above 

65% 

 

 A third (35%) of Saga members have been involved in an incident 
involving road rage, vandalism, an accident with an uninsured 
driver, or car-jacking. 

 Men are more likely than women to have been involved in one of 
the listed incidents (40% compared to 28% of women), and are 
almost twice as likely to have been involved in incidents involving 
road rage (22% compared to 12% of women), or vandalism (21% 
compared to 13% of women). 

 The older the Saga member, the less likely they are to have 
experienced road rage (22% of 50-54 year olds, falling to 13% of 
those over 75), or vandalism (20% of 50-54 year olds, falling to 
12% of those over 75). 

Credit cards 

 
 Total 

It was with my existing bank 33% 

The card came with ‘freebies’ (air miles, train ticket 
discount) 

27% 

Good credit card for using overseas 11% 

I don't have a credit card 7% 

The 0% introductory interest rate 6% 

It was/is the best card in the best buy tables 6% 

It was easy to apply for 5% 

A family member/friend recommended that card 3% 

I needed a credit card and it was the first one I saw 2% 

It was the only credit card I could get with my credit 
history 

<1% 

 

 A third (33%) of Saga members chose their credit card simply 
because it was with their existing bank. The older the Saga 
member, the more likely they are to say this (20% of 50-54 year 
olds, rising to 42% of over 75s). 
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 A quarter (27%) chose their credit card because of the free offers 
associated with it, whilst one in ten chose their card because it is 
good for use abroad. 

 Of those with a 0% introductory rate credit card, a third (32%) say 
they will not switch their card at the end of the 0% introductory 
period, while a quarter (24%) say they will make a note to change 
on their calendar. 

 Of those without a 0% introductory rate credit card, nearly half 
(46%) say they would, when faced with the end of the 
introductory rate period, write a note for themselves on their 
calendar. A quarter (23%) said they would not switch at the end 
of the period. 

 Only one in ten (12%) Saga members have switched a credit card 
at the end of a 0% introductory rate period. This proportion rises 
to 18% when excluding those to whom the question did not 
apply. The younger the respondent, the more likely they were to 
have switched (36% of 50-54 year olds to whom the question 
applied, falling to 7% of over 75s for whom the question applied). 

 7% of Saga members have ended up incurring interest because 
they have not switched their credit card at the end of the 0% 
period. This proportion rises to 10% when considering only those 
to whom the question applied. 

Holidays 

 
 Total 

 Fiction 27% 

 Thriller 21% 

 Mystery 8% 

 Historical/Educational 7% 

 Biographies/ Autobiographies 7% 

 Non-fiction 5% 

 Romance 3% 

 Science Fiction 3% 

 I have not been on holiday 3% 

 Comedy 2% 

 Horror <1% 

 Other 2% 

 I do not read books while on holiday 11% 
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 Over a quarter (27%) of Saga members read fiction while on 
holiday, with thrillers (21%) the next most popular books. 
Women are less likely than men to say they do not read while on 
holiday (5% compared to 15% of men), and more likely to read 
fiction (36% compared to 21% of men), or mystery books (12% 
compared to 6% of men). 

 More than four fifths (83%) of Saga members agree that they like 
to try the local cuisine when they go abroad. This varies slightly 
by region, with those in London (89%) more likely than those in 
the West Midlands (78%) to agree. 

 More than one in ten (13%) say they stick to well-known 
restaurants, while 6% say they always pack food to take on 
holiday with them. Just 4% say they try to find somewhere that 
serves British food, and only 1% that they always eat at chain 
restaurants. 

Savings 

 
 Total 

I save on an ad-hoc basis, whenever I have something 
spare 

34% 

I am a regular saver and have a direct debit into a 
savings account each month 

28% 

I try to save each month although this doesn't always 
happen 

17% 

I only save when it is for something specific i.e. for a 
holiday 

3% 

Other 8% 

I don't save 11% 

 

 The vast majority (89%) of Saga members save. A third (34%) 
save on an ad hoc basis, whenever they have something to spare, 
and over a quarter (28%) save regularly using a direct debit. 

 When it comes to checking the rate of interest accrued on any 
savings, 29% of Saga members check this figure every month, 
28% every six months, and 27% every year. Men are more likely 
than women to check each month (33% compared to 23%). 

 Two thirds (65%) of Saga members switch savings accounts to get 
the best interest rate. This varies significantly with social grade 
(70% of ABs, 61% of C1s, 54% of C2s, and 43% of DEs). 

 A third (33%) of those who save do so because they have always 
felt it to be important, and this is more likely to be true of men 
(36%) than women (29%). The older the Saga member, the more 
likely they are to have always thought it important to save (27% 
of 50-54 year olds, rising to 38% of over 75s). A quarter (24%) of 
those who save do so because they were taught the importance 
of saving by parents or another family member. 
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 Three quarters (73%) of Saga members manage their savings 
online, with men (75%) slightly more likely than women (69%) to 
do so. Nearly half (46%) manage their savings in branch, with 
older Saga members who save more likely to do this (35% of 50-
54 year olds, rising to 53% of over 75s). 

 

 


