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Populus interviewed 9,399 Saga respondents, all aged 50+, online between 22 and 29 

September 2015. Populus is a member of the British Polling Council and abides by its rules; 

for more information see www.populus.co.uk. 

Pets 

— The majority of Saga respondents (69%) owned neither a dog nor a cat. Of those that 

did own a pet, Saga respondents were equally likely to own either a cat or a dog 

(both 17%). 

— Over half of respondents (53%) got their pet before they retired, compared to a fifth 

(19%) who got their own pet after they retired. A third (27%) already had pets 

before retirement, and got more once they retired. 

— A fifth (20%) of Saga respondents would consider getting a dog when they retire, 

compared to a fifth (12%) who would consider getting a cat.  Women were more 

likely than men to consider getting either a dog (25% vs. 17% respectively) or a cat 

(15% vs. 10% respectively). Respondents were less likely to be considering getting a 

cat when they retire (8%), than a dog (14%) 

 

Online banking and contactless payment 

— The majority of Saga respondents (78%) had online banking. A third (34%) of those 

with online banking said they logged into their account 2 to 3 times a week, and a 

fifth (18%) said they logged in once a day. 

— Respondents aged 50-59 were more likely than those aged 80-89 to have online 

banking (82% vs. 64% respectively).  

— Nearly all of those using online banking agreed it was convenient (94%), and 95% 

liked that they could check their account whenever they wanted to online. 

— The majority of respondents (71%) who had online banking agreed that now they 

hardly ever go into their local branch. Three fifths (57%) agreed that they couldn’t 

live without online banking now. Half (49%) agreed that online banking makes them 

worry less about their money.  

— Less than one-in-ten (5%) said they didn’t like online banking, and 13% agreed that 

they preferred to go into a branch or to call online. Older respondents aged 90+ 

(31%) were more likely than those aged 50-59 (6%) to say they didn’t like online 

banking. 

— Two thirds (67%) of respondents said they had a contactless credit/debit card. 

— Respondents in the AB social category were more likely than those in the DE social 

category to have a contactless card (70% vs. 52% respectively) 

— Half (51%) of respondents with a contactless card said they never used it.  
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— Three-in-ten (29%) said they had used contactless payment to pay for their 

supermarket shop and a fifth (21%) said they had used it to pay for food/drink in a 

restaurant/café.  

— The majority of respondents (70%) worried about the security of contactless cards. 

Women were more likely than men to worry about the security of contactless (75% 

vs. 66% respectively). 

— Half (48%) said they didn’t like the idea of contactless cards, and half agreed that 

contactless cards would cause an increase in pickpocketing (46%). Three-in-ten 

(27%) agreed that contactless payment should be available in all shops/restaurants. 

— A third (31%) of those with contactless payment liked not having to carry cash with 

them, one quarter (24%) liked not having to remember their PIN. 

— 27% of Saga respondents didn’t know it was possible to pay for goods using their 

mobile phone.  

— Two thirds (66%) said they would never use a mobile phone to make payments, and 

three quarters (73%) said they were concerned about how safe it was to use a 

mobile phone to make contactless payments.  

 

Dress sizes 

— When thinking about their current dress size, three quarters (75%) of women said 

their dress size had increased since they were 25, compared to less than one-in-ten 

(8%) who said their dress size had decreased.  

 

Carrier bags 

— Three quarters (75%) of respondents in England said they thought it was a good idea 

to charge a minimum of 5p for carrier bags, although 88% already take carrier bags 

with them when they go shopping.  

— Three quarters of Saga respondents in England (74%) thought that all the money 

raised should go to charity.  

— 69% said that they will start taking shopping bags with them to avoid the charge. 

Women were more likely than men to say they would start taking shopping bags 

with them (72% vs. 67% respectively).  

 

Retirement 

— Of those who said they had a relative who had moved house after turning 60 (28% of 

respondents), 27% were concerned about their proximity to family and friends. A 

further 11% were concerned about the emotional upset of leaving the family home. 

— When thinking about their living circumstances in later life, Saga respondents said 

that a space of their own was the most important factor (45%), followed by the 

quality of the new home (38%) and proximity to friends/family (33%). 

— Female respondents were more concerned than male respondents about having a 

space of their own (49% vs. 42% respectively).  
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— When thinking about changing their home or downsizing, the majority (94%) of Saga 

respondents said that having a space of their own was most important, followed by 

healthcare facilities nearby (90%), and having friends and family nearby (80%). 

— Of those who regularly hosted Christmas at their home (55% of respondents), 78% 

said having a space for friends and family to visit at Christmas was an important 

factor in their decision to downsize.  
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