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Saga / Populus Panel Results, April 2011 

Populus received 11,801 responses from Saga members aged 50 and over to its online poll for Saga between 8
th

 and 15
th

 
April 2011. Populus is a member of the British Polling Council and abides by its rules, for more information see 

www.populus.co.uk. 

 

Standard of Living 

 The majority of respondents (59%) believe their standard of living is about the same as this time last 
year. A third (33%) believe it is worse and only one in twelve (8%) believing it is better. 

 Younger respondents are more likely to think their standard of living is worse than this time last year 
than older respondents; 45% of 50 to 54 year olds compared to 26% of over 75s.  

 Whilst there is little variation across socio-economic groups when it comes to those respondents who 
think their standard of living has improved, panellists in group DE are much more likely to think their 
standard of living has got worse since this time last year (52%) compared to those in group AB (27%). 

Happiness 

 Over a half (58%) of respondents claim to be about as happy as they were last year. Marginally more 
respondents say they are less happy (23%) than a year ago than are more happy (18%). 

 As with standards of living, age is an important driver when it comes to respondents’ happiness, with 
under 60s more likely to be less happy this year (29%) than those over 60 (21%).  

 Socio-economic grouping also remains important, with 36% of those in group DE less happy than a 
year ago, compared to 19% in group AB. 

Healthiness 

 Over a quarter (29%) of respondents report being less healthy relative to last year and only 12% say 
they feel healthier. 

 Perhaps unsurprisingly, younger respondents are more likely to feel healthier this year compared to 
last, than older respondents, with 16% of 50 to 54 years stating they feel healthier against just 9% of 
over 75s. 

Growing concerns 

 Financial concerns are panellists’ main source of increased concerned over the last year. Over half 
(56%) state that the cost of living has become a greater concern, 46% are more concerned about their 
savings and 40% have increased concern about interest rates. Almost one in three (30%) are also now 
more concerned about their pension. 

 Health has also become a growing concern over the last year for some panellists. Over a quarter 
(27%) are more concerned about their own health, and one in five are more concerned about their 
families’ health (21%) and the quality of healthcare (20%). 

Holidays 

 A larger number of respondents intend to take fewer holidays in 2011 than 2010 (29%), than those 
who will take more holidays (15%).  

 When looking at socio-economic grouping, C2s and DEs are more likely to take fewer holidays this 
year (37% and 45% respectively) than ABs and C1s (25% and 32% respectively).  

 60 to 64 year olds are the age group which is most likely to take more holidays in 2011 than 2010 
(18%), compared to just 13% of 50 to 60 year olds.  

Eating out 

 Almost all respondents (97%) eat out in restaurants or pub the same amount of times or fewer each 
week compared to last year. Few are now eating out more often (3%). 
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 Over half (56%) of those in group C2 and two thirds (66%) of respondents in group DE are less likely to 
eat out this year than last year, compared with 39% of those in group AB. This is despite a similar 
percentage in each group stating they will eat out more often. 

Working 

 The majority of panellists (59%) are currently retired.  However over a quarter (27%) are still working 
– 17% full time and 11% part time.  

 There has been little change in the amount of time panellists spend working each week compared to 
last year. Almost a third (31%) are working about the same amount, with 9% working more and 7% 
working less. 

Shopping 

 In an effort to save money, panellists are more likely to do the following things this year when 
shopping compared to last; looking out for BOGOF offers (37%), buying cheaper products/value 
ranges at supermarkets (31%), looking out for reduced price items with shorter use by date (30%), 
shopping around for better deals on electricity/gas/telephone (30%), using money off vouchers (26%) 
and purchasing sale item clothing (21%). 

 A third (34%) of respondents are also purchasing fewer magazines and newspapers than last year. 
However, there is little change in respondents’ use of charity stores, with 78% using them the same 
amount as last year.  

Lifestyle 

 As with their shopping habits, choices in panellists’ lifestyles also reflect an effort to save money and 
live more frugally. Panellists are less likely this year, compared to last, to; buy takeaways (47%), eat 
out (41%), use the car (40%), buy clothes (38%), visit the theatre, cinema, museums or rent a film 
(37%), buy organic products (34%), take short breaks (33%) and spend money on hair or beauty 
products (28%), reduce or cut of payments to charity (20%), heat their home (19%) and use the phone 
(17%). 

 In fact the only activity which a greater number of respondents are more likely to do this year, 
compared to last year, than less likely to do, is eat leftovers (15%). 

Financial behaviour 

 On the whole panellists are saving less this year than in the previous years; a third (36%) admit to be 
saving less and 15% say they have stopped saving altogether. Just 12% are saving more than last year, 
with a third (37%) saving about the same. 

 Given that the Bank of England has held interest rates constant at 0.5% since March 2009, only one in 
ten (10%) panellists are now saving more than before this time, with half (49%) saving less (of which 
18% are saving a lot less). 

 A third (33%) of respondents are spending less now compared to before March 2009 and only 16% 
are spending more. Two thirds (67%) are paying off debt at the same rate as they were before this 
time, with 11% paying off more and 9% paying off less. 

 Over the next few months almost two thirds (63%) of respondents would like the Bank of England to 
increase interest rates and a quarter (26%) would like them to remain at the current level. 

 In response to the rising cost of living, 61% of panellists have cut back on non-essential spending and 
16% have cut back on essential spending. 8% have decided to delay their retirement and 4% are now 
working longer hours. However, 35% are doing none of these things. 

Charity shops 

 Two thirds (67%) of panellists have purchased items from a charity shop before.  Female respondents 
(79%) are more likely to have done so than men (62%), as are respondents from lower socio-
economic groups (74% of DEs compared to 66% of ABs). 
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 The items which respondents would be least prepared to buy from a charity shop are shoes (82%) and 
gifts for other people (59%).  

 93% of respondents have never worked or volunteered in a charity shop and only 2% currently do so.  

Voting system 

 Half of respondents (50%) think the ‘first past the post’ electoral system currently used to elect MPs 
to the House of Commons should not be replace with the ‘alternative vote’ (AV) system. A third (32%) 
think it should be replaced with the AV system and one in five (18%) don’t know. 

 Panellists in Scotland (41%) and Northern Ireland (50%) are most likely to support the introduction of 
the AV system. This is likely to be due to the prevalence of different voting systems in these two 
nations’ parliamentary/assembly elections. 

 If the ‘alternative vote’ system were introduced, over two thirds (68%) of respondents think that 
coalition governments between parties would be more likely than under the ‘first past the post 
system’. 59% also think it will be more likely that smaller parties will be represented in parliament 
under AV.  

 A quarter (24%) of respondents think it is more likely that MPs will be held to account under such a 
system, however three in ten (29%) think it is less likely that the party/parties in government will keep 
to their manifesto commitments  

 


