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Saga / Populus Panel Results, August 2011 

Populus interviewed 11,376 Saga customers, all aged 50+, online between 3
rd

 and 12
th

 August 2011.  Populus is a member 
of the British Polling Council and abides by its rules; for more information see www.populus.co.uk. 

Trust: 

 The majority of respondents said that they would not normally trust MPs (70%), Government 
ministers (73%) or Shadow Cabinet ministers (76%) to tell the truth. Trust in politicians has diminished 
markedly in the past year, with more than a quarter of respondents saying they now trust MPs (28%), 
Government ministers (27%) and Shadow Cabinet ministers (29%) less than they did twelve months 
ago. Older respondents were more likely to report that they had come to trust politicians less in the 
past year, with, for example, 34% of those over 75 saying that they trust Shadow Cabinet ministers 
less compared to 22% of those aged between 50 and 54. 

 Investment bankers (67%) were deemed similarly untrustworthy, and respondents were similarly 
likely to report that they now trusted investment bankers less than they did twelve months ago 
(27%). Again, older respondents were likely to have seen their opinion become more negative, whilst 
younger respondents were more likely to say they felt the same as they did a year ago. 

 Journalists (82%), newspaper editors (81%) and newspaper proprietors (81%) were considered even 
less likely to be honest, with a third of respondents saying that were less likely to trust journalists 
(32%), newspaper editors (32%) and newspaper proprietors (29%) than they were a year ago. 

 Half (49%) of respondents said that they trusted high street bank managers to tell the truth, with a 
third (32%) taking the opposite view. The response towards Chief Constables (49% vs 32%) and police 
detectives (50% vs 29%) was similarly mixed, while police officers were considered slightly more likely 
to tell the truth (58%). Respondents’ opinions of the police were unlikely to have changed in the past 
year. 

 91% of respondents said that they trusted doctors to tell the truth, an opinion that was highly unlikely 
to have changed in the past year, with 92% stating that they had not changed their mind in that time. 

Travel plans: 

 Three quarters (74%) of respondents said they had been influenced to travel to certain places or 
countries by a movie, with older respondents (79% of those aged 70-74) more likely to say this. 
Mamma Mia (19%), Australia (16%), Out of Africa (16%) and Inspector Morse (16%) were the films or 
TV programmes most likely to have influenced respondents. 

Pets on holiday: 

 The new rules making it easier to travel with pets would have no affect on three fifths (59%) of dog 
owners, who said they would be no more or less likely to travel abroad with their dog, while 17% said 
they were now more likely to travel abroad with their dog. 

 Three fifths (63%) of respondents stated that they prefer to stay in hotels when they travel overseas. 

Travel in the UK: 

 Just 13% of respondents said that they holiday in the UK. Of these, most (58%) holiday for between 
four and seven days. 

 When holidaying in the UK, half (49%) of respondents said that they did not take out travel insurance, 
with those aged between 50 and 54 slightly more likely to state this. One in ten (11%) said that they 
did take out a single policy, whilst two fifths (40%) said they have an annual policy. 

Booking Intentions: 

 A quarter (24%) of respondents said they had travelled abroad on a package holiday this year, while 
17% went on a package holiday last year, and a further 18% went between two and five years ago. A 
fifth (21%) said that they do not go on package holidays. 
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 More than two thirds (69%) of respondents said that they had been on their package holiday with 
their partner only, with men (73%) more likely than women (62%), and older respondents (70% of 
those aged 70-74) more likely than younger (58% of those aged 50-54) to have done so. 

 28% have been away with friends (but without children), and the same proportion have been away 
family (with children). 

 The most important factors amongst respondents contributing to their choice of package holiday 
were value for money (77%), the standard of the hotels (67%) and places of interest they can explore 
independently (57%). Organised activities (3%) and entertainment offerings (8%) were much less 
likely to be considered important factors. Older respondents were more likely to consider companies 
with expert employers who could guide them towards the best sights (22%) and fellow travellers with 
whom they would want to socialise (17%) as attractions when choosing a holiday, whilst younger 
respondents were more likely to consider the chance to relax and unwind (67%) as an important 
factor in making their choice. 

 Half board holidays (40%) were the most popular type of package amongst respondents (more so 
with older respondents than younger). Younger respondents were more likely to pick self-catering 
(22%) as their preferred type of package holidays. 

 Almost half (46%) of respondents stated that staying in a hotel from which they could explore the 
local area was their favourite type of holiday. Older respondents were more likely to prefer an 
escorted tour holiday (28% of over 75s compared to 5% of those aged 50-54), whilst younger 
respondents were more likely to say that their favourite type of holiday was a relaxing stay at a hotel 
or resort (33% of those aged 50-54 compared to 19% of over 75s). Men were also more likely than 
women to choose a relaxing hotel stay (23% compared to 16% of women). 

 The current economic climate has led to a more than a third of respondents focussing more on value 
for money (36%), while around a fifth said they were now looking for an all-inclusive package to allow 
easier spending planning (21%), waiting for last minute bargains (21%) or looking to book their 
holiday without the help of an agent (23%). Older respondents were more likely to say that they 
prefer to go with a good quality but good value company (57% of over 75s compared to 32% of those 
aged 50-54), while younger respondents were more likely to say they were looking for cheaper 
holidays (27% of those aged 50-54 compared to 8% of over 75s). 

 


