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Saga / Populus Panel Results, November 2011 

Populus interviewed 10,889 Saga customers, all aged 50+, online between 11
th

 November and 17
th

 November 
2011.  Populus is a member of the British Polling Council and abides by its rules; for more information see 
www.populus.co.uk. 

Health and winter weather 

 Half (49%) of respondents said that they suffer from at least one long term medical 
condition. The likelihood of this increased with age (from 41% of 50-54 year olds to 59% of 
those over 75), whilst those who are retired are also more likely to suffer a long term illness 
(52% compared to 43%). 

 Of those with a medical condition, a fifth (19%) said that it has an impact on their lifestyle all 
the time, with those aged 55-59 (23%) most likely to say this. Men were more likely than 
women to say that their medical condition either rarely or never had an impact on their lives 
(34% compared to 27%), as were those who had retired (34%) compared to those yet to 
retire (30%). 

 Nearly half (46%) of those with a medical condition said that extreme weather conditions 
affect their symptoms, with women (54%) much more likely than men (40%) to state this. 
Interestingly, the younger the respondent, the more likely they were to say their medical 
condition is affected by extreme weather (43% of 70-74 year olds rising to 53% of 50-54 year 
olds), apart from in the case of those over 75 (46%). Those from social grade DE (63%) were 
much more likely than those in social grade AB (42%) to say that their medical condition is 
affected by extreme weather. 

 The majority of respondents agreed either slightly (38%) or strongly (26%) that advance 
warning of weather conditions and advice on how to cope with them would be useful, whilst 
just 6% slightly or strongly disagreed. 

Holidays 

 Over a third (36%) of respondents said that visiting a new destination was the best thing 
about going on holiday, with women (39%) and older respondents (39% of 65-69 year olds, 
for example) more likely to take this view. Spending special time with a loved one was the 
second most popular response (15%), with younger respondents more likely than older to 
choose this option (22% of 50-54 year olds falling to 11% of those 75 and over). 

 Few respondents said that they are influenced by TV programmes or celebrities when 
making travel plans. Three quarters (76%) said that none of the suggested travel 
programmes had inspired them, whilst just one in ten cited Joanna Lumley’s Greek Odyssey 
(12%) and Billy Connolly’s Route 66 (9%) as inspirations. 90% of respondents said that none 
of the suggested celebrities had influenced their travel plans. 

Christmas and the festive season 

 Over two fifths (44%) of respondents said that they expect to spend Christmas at home with 
their children and/or grandchildren this year, with the likelihood of this decreasing with age 
(from 49% of 50-54 year olds to 33% of those aged 75 and over). Older respondents were 
more likely than younger to say that they would be spending Christmas at the home of one 
of their children (34% of those 75 and over falling to 5% of those aged 50-54), whilst younger 
respondents were more likely than older to say that they would be spending Christmas with 
a partner or friend (29% of 50-54 year olds falling to 17% of those 75 and over). 

 Two fifths (42%) of those hosting Christmas this year said that they were doing so because 
they like hosting Christmas, whilst almost as great a proportion (37%) said they would be 
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hosting because it is traditional for them to do so, with men (40%) more likely than women 
(32%) to fall into this category. 

 Over half (56%) of respondents said that they pay for all food and drink at Christmas, with 
men (60%) more likely than women (50%) to do so, and younger respondents also more 
likely to do so (66% of 50-54 year olds falling to 39% of those 75 and over). Older 
respondents were more likely to say that they make a contribution such as buying the turkey 
(36% of those aged 75 and over falling to 13% of those aged 50-54) or providing food that 
can make or bake (25% of those over 75 falling to 14% of those aged 50-54). Three quarters 
(74%) of those who are hosting Christmas for their children and/or grandchildren expect to 
pay for all food and drink, whilst those spending Christmas at the home of one of their 
children or grandchildren are likely to make a contribution such as buying the turkey or 
making or baking something. 

 Whilst two thirds (65%) of respondents said that they would make no changes to their 
normal Christmas shopping in order to fund their celebrations this year, 13% said they would 
be using a credit card to spread the cost (rising to 18% of those aged 50-54) and a further 
13% said they would be raiding their savings. The older the respondent, the more likely they 
were to say that they would make no changes to their normal Christmas spending (67% of 
those aged over 75 falling to 58% of those aged 50-54). 

 Two thirds (66%) of respondents said that they are likely to buy charity Christmas cards this 
year, with older respondents much more likely to do so (68% of those aged 75 and over), 
while a further 46% said that they will be making donations to charity. Women are more 
likely than men to both buy a charity Christmas card (75%) and make a charitable donation 
(51%), as well as to buy gifts from charity shops (29% compared to total of 23%) and donate 
items to a local charity (42% compared to a total of 34%). 

 On average, respondents spend just less than three days (2.94 days) with elderly relatives or 
friends over a typical month, with women (3.45 days) likely to spend over half a day longer 
with elderly friends or relatives. However, on average respondents said they would spend 
almost four and a half (4.40) extra days with elderly friends or relatives over the festive 
season. On average those in social grades C2 and DE said they would spend slightly more 
extra days with elderly friends or relatives (5.14 days and 5.18 days respectively), whilst 
those with children but no grandchildren said they would spend fewer extra days with 
elderly friends or relatives (3.82). 

Happiness 

 The element of life most likely to influence how happy respondents feel at the moment was 
their relationship with their spouse or partner (62%), followed by their relationship with 
their children (48%) and their health (45%). Men (70%) were more likely than women (51%) 
to say that their relationship with their partner or spouse affects their happiness at the 
moment, while women were more likely to say their happiness is affected by their 
relationship with their children (54% compared to 44% of men). Younger respondents were 
more likely to cite money as an influence on their happiness (22% of those aged 50-54 falling 
to 8% of those 75 and over). 

Savings 

 29% of respondents said that they were having to use their savings to make ends meet each 
month, with younger respondents slightly more likely than older to fall into this category 
(32% of those aged 50-54 falling to 26% of those aged 75 and over). Those in social grade DE 
were particularly likely to say that they are using savings to make ends meet (44% compared 
to 25% of those in social grade AB). 
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Retirement 

 The average age at which those who had retired stopped working was just shy of 60 (59.57), 
whilst those who have not yet retired do not expect to before they are at least 65 (65.29). 

 The average age at which respondents said that their mothers retired was a little over 60 
(60.72), whilst the average age at which their fathers retired was just under 64 (63.90). 

 


