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Populus interviewed 9,042 Saga respondents, all aged 50+, online between 15 and 22 
December 2015. Populus is a member of the British Polling Council and abides by its rules; 
for more information see www.populus.co.uk. 

Driving 

— Almost nine-in-ten Saga respondents (88%) regularly drive a motor vehicle. This 
proportion is highest among males (94%) and those in the AB social grade (91%). 

 

— When buying a new or used car, Saga drivers take a number of factors into 
consideration. Cited as within their top three considerations are the price of the car, 
reliability (both 50%), running costs (34%) and fuel efficiency (31%). Safety (20%), 
size (18%), brand (18%) and age of car (17%) are also important considerations.  

 

— Over half of respondents (57%) think it is a good idea to re-test drivers regularly 
when they reach a certain age – with 49% happy to be re-tested when they reach 70 
years old. 69% agree that people should be re-tested following a serious accident, or 
after receiving points on their licence. 

 
2016 financial predictions 

— When thinking about the FTSE 100 Index at the end of 2016, 42% predict that the 
Index will be higher than mid-December levels (5,874 on 14th December 2015) and 
7% think it will be lower. On average respondents think the Index with be at 6,301. 
Nevertheless, over half (51%) are unsure. Women are more likely than men to be 
unsure (71% vs. 37% respectively), as are DE respondents compared to those in 
higher social grades (70% vs. 44% of AB respondents). 

 

— 49% predict that the Bank of England base rate will be higher than mid-December 
levels (0.5% on 14th December 2015) at the end of 2016 – and on average they think 
it will 1.39%. Only 1% think it will be lower, and just under a third (31%) are unsure. 
Again, uncertainty is highest among women (44%) and DE respondents (48%). 

 

— On average, Saga respondents think that inflation based on the consumer price 
index will be 1.05% at the end of 2016. However, 38% do not know and women are 
most likely than average (55%) to be unable to provide an answer. 
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Holidays in 2016 

— 82% of Saga respondents did, or plan to, go on holiday in 2015. This number is 
highest among AB respondents (86%) and drops by social grade (62% of DE 
respondents). The vast majority of Saga holidaymakers visited Europe in 2015 (88%), 
13% visited North America and 8% visited Asia. 

 

— Over three-quarters (78%) of Saga respondents plan to go on holiday in 2016. Again, 
this proportion is higher among AB respondents than those in the lower social grade 
(84% vs. 53% of DE respondents). Most plan on visiting Europe (83%), and 15% will 
travel to North America. 

 

— Of those going on holiday, or who might go on holiday in 2016, 16% plan to hire a car 
during their trip. Men are more likely than women to plan to hire a car (19% vs. 13% 
respectively), as are younger respondents (18% of 50-59 year olds vs. 8% of 80-89 
year olds). 

 

— Only 2% of those going on holiday, or who might go on holiday in 2015, plan to go on 
a skiing holiday. Of those, 10% will hire a car for their trip. 

 

— When asked about recent terrorist events around the world, most people, regardless 
of whether they are concerned or not, will not change their travel plans. 57% are 
concerned, but will not alter their plans, which is highest among women than men 
(62% vs. 53% respectively). 20% are not concerned and will not change their plans – 
with more men saying this than women (25% vs. 14%). Only 11% are concerned and 
will change their plans. 

 

Smartphone / Tablet Applications 

— Three-quarters (74%) of Saga respondents have a smartphone or tablet. Younger 
respondents are more likely than their elders to have such a device (83% of 50-69 
year olds vs. 58% of 80-89 year olds), as are AB respondents compared with those in 
the DE social grade (77% vs. 67% respectively). 

 

— Most Saga respondents with a smartphone or tablet regularly use an email app 
(76%), a weather app (65%) or a news app (55%). Other popular mobile applications 
include social media (37%), banking (34%), shopping (33%) or reading apps (27%). 
Only 13% regularly use a holiday company’s or tour operator’s app. 

 

— Of those with a smartphone or tablet over a third (35%) have used a holiday 
company, travel agent or tour operator app in the past. When thinking about a 
holiday company app, respondents say that providing flight information (71%), ship 
information if they were going on a cruise (59%), or providing a full summary of their 
holiday (49%) would be either essential or very useful features of such an app. 
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EU referendum 

— If an EU referendum were held tomorrow, 43% of Saga respondents would vote for 
the UK to remain a member of the European Union – down from 45% in October 
2015. 43% would vote to leave – up from October’s score (40%). 14% did not know 
how they would vote – down from 15% in October. 
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