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Populus interviewed 10,991 Saga respondents, all aged 50+, online between 19 and 25 May 
2015. Populus is a member of the British Polling Council and abides by its rules; for more 
information see www.populus.co.uk. 

 

 
NHS 

 

— Four in ten (41%) Saga respondents said they expected the level of treatment from 
the NHS to be the same in 2 years’ time. A third (32%) expected it to be worse and a 
quarter (25%) expected it to be better. 

— A quarter (24%) of Saga respondents expected the level of treatment from the NHS 
to remain the same in 5 years’ time. 35% expected it to be worse and 36% expected 
it to be better. 

— In April 2013, when asked the same questions, 43% of Saga respondents expected 
the level of treatment offered by the NHS in 2 years’ time to get worse and 21% 
expected it to get improve. Similarly, when asked about the treatment offered in 5 
years’ time, in April 2013, 43% expected it to get worse. 

 
Motoring 

 

— Half of Saga respondents (51%) reported changing their car, on average, more than 
every five years; 16% said they changed their car every three years. 

— When thinking about the next car they might buy, half (51%) said they were likely to 
buy a second hand vehicle and a third (34%) said they were likely to buy a new 
vehicle. 

— Men were more likely than women to say that they would buy a new vehicle (37% 
vs. 31% respectively). 

— Since the DVLA phased out paper car tax discs, nearly half (47%) of Saga respondents 
have renewed their car tax, a third (34%) have not yet had to renew. 

— The majority of Saga respondents (81%) were aware of the phasing out of paper tax 
discs and more than half (56%) found the new process of renewing their tax discs 
simple and had no problems with it. 

— However, 8% found the process more complicated than the old one. Indeed 2% of 
Saga respondents said they were late paying their car tax as they did not fully 
understand the new changes. 

http://www.populus.co.uk/
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Caravan holidays 
 

— While 10% of Saga respondents went on a caravanning holiday in 2014, the vast 
majority (90%) did not. 

— 5% of Saga respondents reported having already been on a caravanning holiday this 
year and 6% were planning one. 87% had no plans for a caravanning holiday in 2015. 

 
Publishing/Digital 

 

— Six in ten (59%) Saga respondents said that they could not live without the internet. 
Women were more likely than men to agree with this statement (64% vs. 55% 
respectively). AB respondents were more likely than DE respondents to agree that 
they could not live without the internet (63% vs. 48% respectively). 

— However, four in ten (40%) Saga respondents described the internet as a useful tool 
that they could live without. 

— Saga respondents were most likely to access the internet through a laptop (59%), 
desktop computer (58%) or tablet computer (52%). 

— Almost all (99%) of Saga respondents used the internet to check their email, 89% to 
find answers to questions on all sorts of topics, 81% for online shopping and 77% for 
online banking. 

— Seven in ten (70%) used the internet for home admin (e.g. paying a utility bill) and 
four in ten (40%) used it to access social network sites. Saga respondents aged 50-59 
were more likely than older respondents (80-89) to use the internet to access social 
media sites (53% vs. 25% respectively). 

 
Adult Learners' Week 

 

— A quarter (26%) of Saga respondents were currently taking or have taken an adult 
learning course in the past five years. A further 5% were planning to enroll in a 
course. More women than men were currently taking or have taken a learning 
course in the past five years (34% vs. 20% respectively). 

— Of those currently taking or who had taken an adult learning course, seven in ten 
(71%) cited wanting to improve their skills as motivation to take the course. Nearly 
half (48%) wanted to find out more about a hobby or topic that interests them and a 
similar number (47%) did it for fun. Almost a third (32%) took the course to keep 
them socially active. 

 
National Volunteers' Week 

 

— While most Saga respondents (58%) didn’t currently volunteer, a quarter (26%) 
volunteered for a local group, 23% volunteered for a local charity and 3% 
volunteered at a group that their children/grandchildren attended. 

— Women were more likely than men to volunteer (45% vs. 39% respectively). 48% of 
those in AB social grade said they volunteered, compared to 25% of those in DE 
social grade. 
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— Of those Saga respondents who said they volunteered, six in ten (62%) said they did 
so to help others, 17% volunteered to keep socially active and 10% said they did so 
for fun. 

 
Politics 

 

— Six in ten Saga respondents (59%) did not believe that Scotland should become a 
country independent of the United Kingdom. 

— When asked about public expenditure in Scotland compared to that in England and 
Wales, 70% of Saga respondents agreed that public expenditure in Scotland should 
be made equal to England and Wales; 15% agreed that public expenditure should 
remain as it is (this figure rose to 52% for Saga respondents in Scotland). 

— Three quarters (75%) of Saga respondents agreed with ‘English votes for English laws’ 
(that Welsh, Northern Irish and Scottish MPs should be excluded from voting in 
Westminster on issues which have been devolved). This figure dropped for those 
respondents in Wales, Northern Ireland and Scotland (58%, 51% and 62% 
respectively). 

— Four in ten (40%) Saga respondents disagreed that excluding MPs from non-English 
constituencies from some votes would erode the stability and harmony of the British 
constitution; a third (33%) agreed. 

— The majority (94%) of Saga respondents voted in this year’s General Election. 
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Phone: +44 [0]20 7780 7676 

mailto:croberts@populus.co.uk

	NHS
	Motoring
	Caravan holidays
	Publishing/Digital
	Adult Learners' Week
	National Volunteers' Week
	Politics
	Email: croberts@populus.co.uk Phone: +44 [0]20 7780 7676



